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Diego Arsuaga is a screenwriter, director, cinematographer and producer currently at the forefront of Uruguay’s advertising and filmmaking industries. In 1996 he founded Taxi Films, which has become one of Latin America’s most successful and well-known production companies. Diego has produced award-winning feature films, television shows and advertisements, and is currently producing and directing The End of the World, a thirteen-episode romantic comedy for Spanish-speaking audiences. To support his vision of establishing a sustainable film and TV industry in Uruguay, Diego focused his fellowship on the U.S. film and TV industries, including writing, production, filming, post-production and promotion, as well as film studio development.  
Diego based his fellowship primarily out of Los Angeles and New York City, as well as North Carolina (the third largest film-making state in the U.S.). His three-day program in Raleigh and Wilmington, NC, was arranged by Don Hobart, USA ’06, and included visits to EUE Screen Gems Studios, where Dawson’s Creek is filmed, and meeting two promising young directors with whom he hopes to collaborate on upcoming productions. 
Given the challenges of penetrating the highly competitive film and television industries, the assistance of USA Fellows was essential in providing high-level contacts for Diego’s program. Highlights of experiences resulting from these introductions included several days spent on the set of ABC’s successful series Eli Stone, where Diego was warmly received by the crew and actors, and given full access to the studios. At breakfast with Jon Macks, a writer for Jay Leno since his show began, Diego benefited from a candid view of the TV industry. During a visit to Panavision, Diego had the opportunity to see the latest in cameras and film technology, and he was asked to return for a follow-up meeting with NBC Universal executives, who sought his input regarding potential business partners for expansion of their rental market in Latin American. 

In New York, Diego visited the Silvercup Studios East to observe a filming of the show Ugly Betty, and also spent time with HBO executives, where he focused on their documentary production. Seeing cutting edge animation technology was a highlight at both Blue Sky Studios, where Ice Age 3 was in production, and at DreamWorks, where Diego was hosted for a day-long visit. Complementing his industry and academic exposure, Diego also visited several non-profit organizations, including Global Film Initiative and Film Independent, both of which are interested in distributing films from Uruguay. 
Advancing his goal to return with a comprehensive view of the audiovisual market in the U.S., Diego had the opportunity to participate in the Latin American Media Conference, which brought together directors of the major Latin American media in the U.S. During his fellowship, Diego made some surprising discoveries, including learning about the enormous resources expended on filming a television series; the strong American public television network and its unique financing structure; and the ubiquity of agents for writers, actors, and directors. Diego concluded his fellowship with the commitment that: “I feel this experience has to have an impact on people in my country, because these kinds of benefits have to be shared with as many people as possible, and I have many ideas about what I can do when I return.”






